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Amendments to the Claims: 

1 . (Original) A computer system for a pay for performance advertising system, 
the computer system comprising: 

an account database maintained in computer readable media, the account database 
comprising a plurality of advertising accounts having funds associated therewith; 

an advertiser database maintained in computer readable media, the advertiser 
database having an advertising unit identifier associated with an advertising unit displayable 
on a website and said advertising unit identifier further associated with one or more 
participating advertisers and bid denominations associated with the participating advertisers; 

a query processing section operatively coupled to the advertiser database and 
programmed to: retrieve, responsive to an advertising unit selection entered on a query 
client computer, a next advertiser in a rotation of participating advertisers associated with 
said advertising unit, based on the bid denominations of the participating advertisers; 

route the query client to an advertising content page associated with the next 
advertiser in the rotation of participating advertisers retrieved by the query processing 
section. 

2. (Original) The computer system recited in claim 1 , wherein the query 
processing section is further programmed to determine the next advertiser in said rotation of 
participating advertisers based on historical rotation data of participating advertisers and the 
bid denomination of the participating advertisers. 

3. (Original) The computer system recited in claim 1 , wherein the query 
processing section is further programmed to determine the next advertiser to reduce a 
disparity between historical rotation data of the participating advertisers and the bid 
denomination of the participating advertisers. 

4. (Original) The computer system recited in claim 2, wherein the query 
processing section is further programmed to determine historical rotation data comprising 
actual participation data of each of the participating advertisers. 

5. (Original) The computer system recited in claim 2, wherein the query 
processing section is further programmed to determine actual participation data based on a 
count of the number of times that each participating advertiser is retrieved by the query 
processing section. 
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6. (Original) The computer system recited in claim 2, wherein the query 
processing section is further programmed to determine target participation data for each of 
the participating advertisers based on the respective bid denominations. 

7. (Original) The computer system recited in claim 6, wherein the query 
processing section is further programmed to determine the next advertiser in said rotation of 
participating advertisers by reducing the disparity between the actual participation data and 
the target participation data of each of the participating advertisers. 

8. (Withdrawn) The computer system recited in claim 1 , wherein the query 
processing section is further programmed to determine the next advertiser based on a 
random number and the bid denomination of the participating advertisers. 

9. (Withdrawn) The computer system recited in claim 8, wherein the query 
processing section further comprises a random number generator programmed to generate 
a random number scaled to the range of the sum of the bid denominations of the 
participating advertisers, and wherein each participating advertiser is associated with a 
subset of the range corresponding to the respective bid denomination of the respective 
participating advertiser. 

10. (Withdrawn) The computer system recited in claim 9, wherein the query 
processing section is further programmed to determine the next advertiser based on a 
correlation between the random number and the subset of the range corresponding to one of 
the participating advertisers. 

1 1 . (Original) The computer system recited in claim 1 , wherein the query 
processing section is further programmed to display, responsive to an advertising unit 
selection entered on a query client computer, a listing of a subset of participating advertisers 
associated with said advertising unit. 

12. (Original) The computer system recited in claim 1 1 , wherein the query 
processing section is further programmed to display, responsive to an advertising unit 
selection entered on a query client computer, a listing of all participating advertisers 
associated with said advertising unit. 
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13. (Original) Tlie computer system recited in claim 1 1 , wherein the query 
processing section is further programmed to display said listing in an order corresponding to 
the bid denominations associated with the participating advertisers. 

14. (Original) A computer system for a pay for performance advertising system, 
the computer system comprising: 

an account database maintained in computer readable media, the account database 
comprising a plurality of advertising accounts having funds associated therewith; 

an advertiser database maintained in computer readable media, the advertiser 
database comprising an advertising unit identifier associated with an advertising unit, said 
advertising unit identifier further associated with one or more participating advertisers, and 
bid denominations and advertising content associated with each participating advertiser; and 

a query processing section operatively coupled to the advertiser database and 
programmed to retrieve, responsive to a request for an advertising unit for display on a query 
client computer, a next advertiser and advertising content associated with the next advertiser 
in a rotation of participating advertisers associated with said advertising unit, based at least 
in part on the bid denominations of the participating advertisers. 

15. (Original) The computer system recited in claim 14, wherein the query 
processing section is further programmed to, upon selection of the advertising unit by the 
query client computer, route the query client to an advertising content page associated with 
the next advertiser in the rotation of participating advertisers retrieved by the query 
processing section. 

16. (Original) The computer system recited in claim 15, wherein the query 
processing section is further programmed to, debit the advertiser the bid denomination 
associated with the advertising unit. 

17. (Original) The computer system recited in claim 15, wherein the advertising 
content associated with the advertiser comprises graphical content displayable on the query 
client computer as a graphical representation of the advertising unit. 

18. (Original) The computer system recited in claim 15, wherein the advertising 
content associated with the advertiser comprises content associated with the website of the 
next advertiser. 
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1 9. (Original) A methiod for providing a pay for performance advertising system 
on a data network, the metliod comprising: 

maintaining on a computer system having an account database maintained in 
computer readable media, the account database comprising a plurality of advertising 
accounts having funds associated therewith and an advertiser database maintained in 
computer readable media, the advertiser database comprising an advertising unit associated 
with one or more participating advertisers and bid denominations associated with the 
participating advertisers; receiving an advertising unit selection entered on a query client; 

retrieving, responsive to said advertising unit selection, a next advertiser in a rotation 
of participating advertisers associated with said advertising unit, based on the bid 
denominations of the participating advertisers; and 

routing the query client to an advertising content page associated with the next 
advertiser in the rotation of participating advertisers retrieved by the query processing 
section. 

20. (Original) The method recited in claim 19, further comprising debiting the 
next advertiser retrieved in the step of retrieving based on the bid denomination in the 
advertising keyword database. 

21 . (Original) The method recited in claim 19, wherein the step of retrieving 
comprises determining the next advertiser in said rotation of participating advertisers based 
on historical rotation data of participating advertisers previously retrieved in the step of 
retrieving and the bid denomination of the participating advertisers. 

22. (Original) The method recited in claim 19, wherein the step of retrieving 
comprises determining the next advertiser to reduce a disparity between historical rotation 
data of the participating advertisers and the bid denomination of the participating advertisers. 

23. (Original) The method recited in claim 21 , wherein the step of retrieving 
comprises determining historical rotation data comprising actual participation data of each of 
the participating advertisers. 

24. (Original) The method recited in claim 21 , wherein the step of retrieving 
comprises determining actual participation data based on a count of the number of times that 
each participating advertiser is retrieved in the step of retrieving. 
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25. (Original) The metliod recited in claim 21 , wherein the step of retrieving 
comprises determining target participation data for each of the participating advertisers 
based on the respective bid denominations. 

26. (Original) The method recited in claim 25, wherein the step of retrieving 
comprises determining the next advertiser in said rotation of participating advertisers by 
reducing the disparity between the actual participation data and the target participation data 
of each of the participating advertisers. 

27. (Withdrawn) The method recited in claim 19, wherein the step of retrieving 
comprises determining the next advertiser based on a random number and the bid 
denomination of the participating advertisers. 

28. (Withdrawn) The method recited in claim 27, wherein the method further 
comprises generating a random number scaled to the range of the sum of the bid 
denominations of the participating advertisers, and associating each participating advertiser 
with a subset of the range corresponding to the respective bid denomination of the 
respective participating advertiser. 

29. (Withdrawn) The method recited in claim 28, wherein the step of retrieving 
comprises detemnining the next advertiser based on a correlation between the random 
number and the subset of the range corresponding to one of the participating advertisers. 

30. (Original) The method recited in claim 19, wherein the method further 
comprises displaying, responsive to an advertising unit selection entered on a query client 
computer, a listing of a subset of participating advertisers associated with said advertising 
unit. 

31 . (Original) The method recited In claim 30, wherein the step of displaying 
further comprises displaying, responsive to an advertising unit selection entered on a query 
client computer, a listing of all participating advertisers associated with said advertising unit. 

32. (Original) The method recited In claim 30, wherein the step of displaying 
further comprises displaying said listing In an order corresponding to the bid denominations 
associated with the participating advertisers. 
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